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Irvine, CA

This is a schematic plan intended only to show
the general layout of the Shopping Center and
the approximate location of the Premises.
Landlord, at any time, may change the shape,
size, location, number and extent of the
improvements shown hereon, as well as any
additional improvements. Landlord may
eliminate, add or relocate any improvements to
any portion of the Shopping Center, including,
without limitation, buildings, parking areas or
structures, roadways, curb cuts, temporary or
permanent kiosks, displays or stands, and may
add land to and/or withdraw land from the
Shopping Center. Plan not to scale.



